


Description of  TOMMASINI Spa

• Created in 1950

• Managed by a Holding in Dubai

• Selling point of 12.000 sq.m with 170 employees

• 80.000 loyal customer



Positioning 

• Best quality-price ratio guarantee

• No mass distribution

• No direct concurrence in an area of 30Km

• Men – Women – Accessories – Underwear – Children – Sport - Interior design

• Priority on customer service



Product offer

• Brands present in the store can satisfy any customers’ requirement (prices, quality,

occasions)

• Store fitting depends on products and targets

• Famous brands

• Made in Italy

• 500 brands overall



Brands

Men Women



Underwear/ Swimwear Sport Interior design Junior


